
 

 

FBLA HS Advertising§ 

Branding (10 test items) 

1. Explain the nature of corporate branding (PM:206, LAP-PM-206) (SP) 

2. Describe factors used by businesses to position corporate brands (PM:207) (SP) 

3. Describe factors used by marketers to position products/services (PM:042, LAP-PM-042) (SP) 

4. Explain the nature of product/service branding (PM:021, LAP-PM-021) (SP) 

 

Promotion (20 test items) 

1. Explain the role of promotion as a marketing function (PR:001, LAP-PR-901) (CS) 

2. Explain the types of promotion (i.e., institutional, product) (PR:002, LAP-PR-902) (CS) 

3. Identify the elements of the promotional mix (PR:003, LAP-PR-903) (SP) 

4. Describe the use of business ethics in promotion (PR:099, LAP-PR-099) (SP) 

5. Describe the use of technology in the promotion function (PR:100) (SP) 

6. Describe the regulation of promotion (PR:101) (SP) 

7. Explain the nature of a promotional plan (PR:073) (SP) 

8. Coordinate activities in the promotional mix (PR:076) (SP) 

 

Advertisement (15 test items) 

1. Explain types of advertising media (PR:007, LAP-PR-007) (SP) 

2. Explain the components of advertisements (PR:014) (SP) 

3. Explain the importance of coordinating elements in advertisements (PR:251) (SP) 

4. Determine advertising reach of media (PR:225) (SP) 

5. Read media schedule (PR:348) (SP) 

6. Calculate media costs (PR:009) (SP) 

 

 
§ Sources: These learning outcomes are part of MBA Research’s National Business Administration Standards. 



 

 

Develop Marketing Content (20 test items) 

1. Identify effective advertising headlines (PR:330) (SP) 

2. Explain the use of storytelling in marketing (PR:388) (SP) 

3. Describe the nature of copy strategies (PR:126) (SP) 

4. Write copy for advertisements (PR:368) (SP) 

5. Write email marketing copy (PR:362) (SP) 

6. Write content for use in social media (PR:371) (SP) 

7. Maintain a consistent brand voice in social content (PR:389) (SP) 

8. Repurpose content for use in multiple platforms (PR:373) (SP) 

 

Design Principles (20 test items) 

1. Describe the use of color in advertisements (PR:123) (SP) 

2. Describe the elements of design (PR:222) (SP) 

3. Explain the use of illustrations in advertisements (PR:322) (SP) 

4. Discuss the nature of typography (PR:295) (SP) 

5. Explain type styles used in advertisements (PR:326) (SP) 

6. Describe effective advertising layouts (PR:275) (SP) 

7. Identify types of drawing media (PR:334) (SP) 

8. Explain the impact of color harmonies on composition (PR:314) (SP) 

9. Describe digital color concepts (PR:274) (SP) 

 

  



 

 

Sales-Promotion Activities (15 test items) 

1. Explain the nature of direct marketing channels (PR:089) (SP) 

2. Identify communications channels used in sales promotion (PR:249) (SP) 

3. Create promotional signage (PR:391) (SP) 

4. Collaborate in the design of slogans/taglines (PR:266) (SP) 

5. Collaborate in the design of collateral materials to promote frequency/loyalty marketing 

program (PR:233) (SP) 

6. Participate in the design of collateral materials to promote special events (PR:234) (SP) 

7. Set up cross-promotions (PR:235) (SP) 
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LAP List 

Objective #  LAP #*  LAP Title  

PM:206 LAP-PM-206  Corporate Identity (Nature of Corporate Branding) 

PM:042 LAP-PM-042  Getting Piece of Mind (Factors Used to Position Products/Services) 

PM:021 LAP-PM-021  It's a Brand, Brand, Brand World! (Nature of Product Branding) 

PR:001 LAP-PR-901  Razzle Dazzle (Nature of Promotion) 

PR:002 LAP-PR-902  Know Your Options (Product and Institutional Promotion) 

PR:003 LAP-PR-903  Spread the Word (Nature of the Promotional Mix) 

PR:099 LAP-PR-099  Fear Factor (Ethics in Promotion) 

PR:007 LAP-PR-007  Ad-quipping Your Business (Types of Advertising Media) 

  

* LAP #s subject to change  
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